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COMPANY OVERVIEW 

 
We’re rapidly growing at Burford Capital and seeking new members to join our global team. 

Burford operates like a fast-paced start-up that values entrepreneurial spirit while offering the 
stability of an established and well-funded market leader. Our team members are creative, 
resourceful, fast-moving, confident people who do not need the infrastructure of a large 

company to succeed.  

As a team, we’re comfortable with ambiguity and value every member who is willing to roll up 
their sleeves and engage collectively for the overall success of our business.  

We operate globally and rely heavily on email and conference calls to communicate. Strong 
written communication skills are essential and a willingness to engage in substantive discussion 
by email is critical for fit. 

Burford pays base salaries consistent with the financial services industry and favors incentive 
compensation to reward performance. Burford provides competitive health care benefits and a 
401(k) matching program in the US. 

  

Burford Capital  
Junior Designer 
New York, NY

 
Burford Capital is a leading global finance and investment management firm focused on law. 
Its businesses include litigation finance and risk management, asset recovery and a wide 
range of legal finance and advisory activities. Burford is publicly traded on the London Stock 

Exchange and it works with law firms and corporate clients around the world from its offices 
in New York, London, Chicago, Washington, Sydney and Singapore. 
 
Burford Capital seeks to hire a Junior Designer to join its global marketing team and enhance 
its ability to engage clients and prospective clients. As the team’s in-house design resource, 
the Junior Designer will contribute to the entire creative process and create designs across 
media, including print and digital. Our ideal candidate will be ready to work on a range of 
ambitious and innovative projects and will have a passion for using design to enhance brands 
and communicate business objectives.  
 
The role will be based in Burford’s office in New York, NY.   

 
www.burfordcapital.com 

http://www.burfordcapital.com/
http://www.burfordcapital.com/
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POSITION SUMMARY 

We’re seeking a Junior Designer who is ready to work on a range of ambitious and innovative 
projects as part of Burford’s global marketing program. This position reports to Burford’s 
Senior Brand Manager.  

As Junior Designer, you’ll join the global marketing team for a company that is the leader in 
its category and, following an upcoming brand refresh, will be positioned to leverage its 
brand to drive further growth. As the team’s in-house designer, you will play a role in the 
creative process for virtually all of the company’s marketing projects, including concepting 
and creating designs across all media, including print collateral, digital advertising and social 
media content, presentations and more. Following a refresh of Burford’s visual identity this 

summer, you will also be responsible for implementing the new brand guidelines across 
marketing collateral and for enforcing the new standards across the business.  

 
YOUR STRENGTHS:  

• Experience: You have experience concepting and creating designs across media, with 

a strong understanding of layout and typography and a rigorous foundation in graphic 

design best practices.  

  

• Communication: You are ready to contribute with confidence to the entire creative 

process but welcome feedback and use it to improve your design product.  

 

• Discipline: You are comfortable balancing multiple projects with tight deadlines while 

remaining keenly attentive to detail. 

 

• Collaboration: You’re a people person who can work seamlessly with varying teams 

and personalities. You’re a good listener and know how to “translate” what you do to 

varying audiences. 

 

WHAT YOU’LL DO 
 

• Concept and design print and digital assets for the company 

• Update existing marketing assets (e.g., brochures, digital and print ads, email 

templates, stationery)  

• Offer ideas to improve existing collateral 

• Enforce refreshed brand guidelines  

• Design regular collateral projects (e.g., quarterly print piece, annual research white 

papers, etc.) 

• Create external client and investor presentation decks, with an emphasis on visualizing 

key ideas and information, and both using existing templates and creating new designs 

• Design visual assets for use across media channels (e.g., infographics) 

• Edit and prepare images for marketing use 

• Maintain image database  
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• Liaise with external design partners 

• Coordinate print production process  

YOUR QUALIFICATIONS 

• 3+ years of experience in a graphic design role 

• Keen understanding of visual elements (layout, typography) 

• Experience working across print and digital projects 

• Ability to work quickly with a strong attention to detail 

• Curiosity and a willingness to develop and continue learning  

• Ability to see projects through from inception to production 

• Strong communicator (written and verbal) 

• Works well with variety of different people at all levels of the company 

• Excellent organizational skills to monitor and prioritize multiple activities at once  

• Fluency in Adobe CC (InDesign, Illustrator, Photoshop) and proficiency in Microsoft 
PowerPoint 

• BA/BS degree in design or a related field 


